SURVEY: marketeers spend less than 1% of budget on research |
Firms not investing enough
in ‘fundamental’ research

Lawy firrms are failing to invest in mar-
ket reszarch — even though it is “fun-
damental to building a sustainable
business, it has been daimed.

Around one-third of law firms,
according to a survey by the Profes-
sional  Marketing  Forum (PM
Forum), spend less than 1% of ther
marketing  budget on  market
research, And virtually none of the
responding law firms spend morne
than 5.

The findings were based on the
responses of 165 professional seny-
ices firms, of which 55% wera UK or
U5 law firms, UK law firms forused
the great bulk of their research on
client satisfaction, needs and back-
ground. US law firms, by contrast,
placed greater emphasi=  on
reszarch into market opportunities.

PM  Forum executive  directar
Richard Chaplin said: 'Cathering reli-
able insights into dient and market
needs is not a luxury itern, it is fun-
damental to building 2 sustainable
business!

He added that it-was ‘ndiculous’
to spend less than 1% of a markel-
ing budget on research and that
"10% was nearer the mark’.

Chaplin: reliable insights

One business development man-
ager at a top City firm said; '[The
ameunt we spend] is extrermely
small, but ought to be a lot higher. it
i5 probably equally the case for a lot
of other firms. We really need to
invest more in finding out what our |
clients think about us and where the
opportunities for developing new
business lie!
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